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Business Communications: All about content

Content strategy is today’s marketing. Digital content refers to any type of media an organization uses to
engage with visitors, customers, or users of their website and apps—and ultimately their products.

What does good content
accomplish?
B AR e \‘E * Educate & Inform

%m{ / .4 by s - Entertain & Engage
= * Persuade

@ pHOTOS
e Convert

BLOGS

Andy Frye, adjunct professor
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Let’s talk about Content Strategy

A content marketing strategy is an ever-evolving plan that outlines your content

marketing goals and target audience.

7 |t determines the content needs of your target audience.
7 |t defines their user journey, content formats, and content styling.
7 |t aligns to business objectives, and it is fully integrated with the wider business.

7 |tis ‘ever-evolving” and should always be tweaked and modified to adapt to

changes in the market and how people are consuming your content.

2 A content marketing strategy Is essential for quality content marketing as it sets
out the objectives and scope of your project. Your strategy will help you to keep
everything on track while providing a roadmap for execution of the different

aspects in the strategy.

Andy Frye, adjunct professor
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The benefits of a Content Strategy

Why should you use content marketing in your digital strategy? Here are some of the key

ways it will help:

2 Grow awareness of your brand or business.

72 Recruit advocates of your brand.

2 Increase and improve search engine rankings, or SEO.

72 Generate new business leads, nurture sales prospects, and convert customers.

72 Enhance understanding of your business proposition.

Content marketing is not just about promoting your business or brand. It's about forging a

long-term relationship of trust and familiarity with peopile.

Andy Frye, adjunct professor
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Content Strategy

Types of content

(or)

Content channels

Blogs

Social eBooks and
Media White Papers

Infographics

o e i s
Channels Used
For Content
Marketing
wg:;:e Videos
Case
Studies

Andy Frye, adjunct professor
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What is Digital Marketing?

Digital marketing typically refers to online marketing campaigns that appear on a computer, phone, tablet, or other device. It can take many

forms, including online video, display ads, search engine marketing, paid social ads and social media posts.

The Digital Marketing Institute (DMI) describes digital marketing this way:

Digital marketing is the use of new media or digital technology to achieve marketing and business
goals.

If we wish to be more specific, digital marketing can be defined within the parameters of technologies
using digital formats and the internet. This ranges from computers to mobile technology, and even
things like digital billboards.

Moreover, digital marketing encompasses online shared experiences such as social media or digital
marketing software. These, in turn, help marketers create, distribute, and track their campaign on
digital platforms to drive success.

Digital
Marketing
Institute

Andy Frye, adjunct professor
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Old World vs. New World

Traditional media versus digital media

Even if traditional and digital marketing can work hand in hand, they are profoundly different in

their communication style and effect on consumers.

Based on these differences, marketers need to strategically plan where they will invest and
what will be the best ratio between traditional and digital media budget. Each media will talk
to a different audience and have a different impact on the audience’s perception of a

company.
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Old World vs. New World

SNL
S —_— ’
Features Traditional Digital
The way media Is consumed by an audience Mass Audience Individual Audience
The level of investment committed to the medium Passive Audience Active Audience
consumed by an audience
The development of a message to a broader or Many One-to-one
niche audience
The strategy of acquiring audience attention via Outbound Inbound

push or pull content tactics

Andy Frye, adjunct professor
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Benefits of Being Digital

Benefits

Social media marketing has many benefits.

2 Builds relationships: |t enables marketers to build and maintain relationships with
both new and existing customers around the world who may have been difficult to
reach in the past by traditional means.

2 Leverages organic feedback: The agility of social media allows brands to
leverage organic and real-time feedback from customers simply by reading what
they are saying about their brand, products, or competitors when they post or
comment. This technique is called social listening. It's used to find what works well
for your brand, what you can change and adapt and to give you ideas for new
products or features your customers would be interested in.

Andy Frye, adjunct professor
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Benefits of Being Digital

Benefits

Social media marketing has many benefits.

2 Offers positive customer experience: Social media also enables you, as a brand,
to offer an instant and positive customer experience to people who reach out to
you or discover your brand online. When people associate your brand with a
positive customer experience and feel you've responded in a genuine way, they're
more likely to positively engage with your brand, buy from you, and possibly even
become a brand advocate.

Andy Frye, adjunct professor
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Benefits of Being Digital

Benefits

Social media marketing has many benefits.

2 Builds brand story: Social media also enables you to build your brand story in the
mind of your audience. This can be achieved by telling the story of your brand
through videos, ads, case studies, and other forms of media formats on social
channels.You can build a strong recognizable brand identity in the minds of
consumers by communicating your brand values and message in a consistent
authentic way and telling your brand story through the content which you post
online.

Andy Frye, adjunct professor
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Traditional
Content
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Andy Frye, adjunct professor

Components of an old world

strategy

“Mass”

Analog

Evolve?

Traditional media, or old media, are often defined as
the "established or traditional means of mass
communication, especially compared with digital

Traditional marketing media includes direct marketing,
outdoor, print, TV, and radio broadcast, and "word of
mouth" referrals.

Quite simply, media and marketing tactics that didn't
develop with the digital era is most likely to be
considered as traditional and part of a traditional
media strategy.
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Components of an old world

Traditional strategy
marketing

Traditional marketing channels

2 Direct marketing: This involves promoting and selling directly to the end buyer from the
manufacturer with no other media owner involved. For instance, it includes letters or
flyers, coupons, brochures, and general any other print material delivered to a consumer’s

mailbox or hand.
,vou wA 2 Print: This is advertising that uses physically printed media to reach consumers and
w“E prospects, such as newspapers, brochures, and magazine ads
h 2 Outdoor: Similar to print but on a larger scale, these are billboards (also called 48 sheets
SALAD or the even larger 96 sheets), bus stops and smaller placements (also called 6 sheets),

bus sides, building wraps and installations, and so on.

mn

Andy Frye, adjunct professor
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Components of an old world

Traditional strategy
marketing

Traditional marketing channels

2 Broadcast: Known as on-air advertising, it is the primary revenue generator for
commercial television and radio stations. Examples include film, TV, product placement,

program sponsorship, cinema, and radio.

2 Referral: Referrals often happen spontaneously. This form of marketing involves
promoting products or services to new customers through referrals, usually by word of
mouth. For instance, it includes fidelity cards with vouchers and discounts for

sponsorship.

-

Andy Frye, adjunct professor



Types of media

Digital marketing comprises, among other things, three different media channels: owned,
paid, and earned.

2 Owned media is the media that you create and manage.

2 Paid media is media or advertising that you have paid for to drive banner and video
visibility, or clicks and traffic, to your product, website, or service.

EARNED

2 Earned media is free publicity generated by consumers, PR, influencers, and people
who speak about and share content related to your brand or product. Earned media
is generated either in response to content you’ve shared, or via voluntary mentions;

SHARED in many cases, these people will be your brand advocates and will actively promote

. your brand because they like you!

While it is important to consider each media type independently, you must also consider
how they can work together, and harmoniously, to produce an all-encompassing,
successful digital marketing campaign. For instance, you should explore how paid media
will promote your own content, and, in turn, how your own content will help to influence
earned media?




LR L L R A A A L RN
s.)))l’....’.)’l

»
. . "R R
a V\tooooo ))n)n)n
PSS S S Y

=
—_
2

-
-
.o
-—
.-

=
-
~
&

T
-
-
o~
-

TR
sl

1PN KRR s

ising

& Adverti

ing

tal Market

igi

s talk channels
s talk platforms
s talk content

tal
marketing

Dig

Content Marketing - D

Let’
Let’
Let’



Content Marketing - Digital Marketing & Advertising
Digital
marketing

DIGITAL AROUND THE WORLD

ESSENTIAL HEADLINES FOR MOBILE, INTERNET, AND SOCIAL MEDIA USE
INTERNET USER NUMBERS NO LONGER INCLUDE DATA SOURCED FROM SOCIAL MEDIA PLATFORMS, SO VALUES ARE NOT COMPARABLE WITH PREVIOUS REPORTS

TOTAL UNIQUE MOBILE INTERNET ACTIVE SOCIAL
POPULATION PHONE USERS USERS* MEDIA USERS*

Components of a
new world strategy

7.89 5.29 4,88 4.55

BILLION BILLION BILLION BILLION

URBANISATION: vs. POPULATION: vs. POPULATION: vs. POPULATION:

56.6% 67.1% 61.8% 57.6%

the digital universe keeps growing - shapshot 5 years ago



Digital
marketing

Number of social media users in the United States from 2020 to 2029

(in millions)

400
350

300

Components of a
new world strategy

250

200

150

Number of users in millions

100

50

0

2020 2021 2022 2023 2024* 2025* 2026* 2027* 2028* 2029*
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3.47M 174K

READING YELP

Digital asac | T 1e2m
marketing

STREAMED ON NETFLIX

rxul

EMAILS SENT

625M

VIDEOS WATCHED
ON TIKTOK

3.5B

SNAPCHATS
CREATED

minute '
Components of a 66K e

PHOTOS AND
VIDEOS SHARED

new world strategy SRR

¥ LocaliQ
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Social Media
Platforms

Components of a
new world strategy

PINTEREST

SOCIALSITE

THAT IS ALL ABOUT

DISCOVERY

89% use
PINTEREST FOR
PURCHASE
INSPIRATION

p 431

MILLION

MONTHLY
ACTIVE USERS

TWITTER

MICRO BLOGGING
SOCIALSITE

THAT LIMITS EACH
P[]STT[] 0 IH H

HARACTERS

77 MILLION

6,000 TWEETS
ON AVERAGE

HAPPEN
EVERY
SECOND

v 353

B MILLION

MONTHLY ACTIVE USERS

FACEBOOK

THE LARGEST
SOCIAL MEDIA

PLATFORM AROUND

WORLD
59%

OF SOCIAL MEDIA
USERS ARE ON

FACEBOOK

26% OF U.S.
AGE 25 T0 34

spenp 19.6+
HOURS A MONTH

ON AVERAGE ON FACEBOOK

f

2.91

BILLION

MONTHLY
ACTIVE USERS

INSTAGRAM

SOCIAL SHARING
APP ALL AROUND

)

MOST FOLLOWED BRAND IS

NATIONAL
GEOGRAPHIC

BILLION

MONTHLY
ACTIVE USERS

o

TIKTOK

APP FOR MAKING
AND WATCHING

SHORT FORM

VIDEOS
it 0

VIEWS DAILY

1+ BILLIUN

SOUND USES DAILY

AMONG USERS
AGES 10-29

d 1+
l BILLION
MONTHLY

ACTIVE USERS

LINKEDIN

BUSINESS
ORIENTED

SOCIAL NETWORKING SITE

AAE CORPORATE
mBRANDS

POTENTIAL
CURRENT ASSOCIATES

APLACETO NETWORK

CONNECT
&% et

17%+USERS
@ ARE OUTSIDE

¥ THEUSS.

n 290

. MONTHLY ACTIVE USERS
igned by: Leverage everagestl.com
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Diqital Facebook statistics
Igl a Facebook is the world’s third most-visited website

marketi ng with almost 3 billion monthly active users. Check out

these Facebook statistics small businesses need to

know:
Components of a 5 1 0 k @
new world strategy comments posted

on Facebook
every minute.

¥ LocaliQ




Digital
marketing

Components of a
new world strategy

Instagram statistics

Instagram is one of the most popular social networks
in the world with almost 2.35 billion users globally.
Take a look at these other eye-popping Instagram
statistics:

4 )
photos and videos are
shared on Instagram
each minute.
¥ LocaliQ

? 95 million photos and videos are shared on
Instagram each day. That translates to 65,972
each minute!

? The average US user spends 53 minutes on
Instagram per day. That’s 297 hours per year.




Digital
marketing

Components of a
new world strategy

LinkedIn statistics

Whether you're a B2B business trying to generate
leads, or a small business owner looking to grow your
employer branding, LinkedIn is a great channel for

building your network. Check out these LinkedIn
statistics:

20.8k (@

people are active
on LinkedIn

each minute.

»LocaliQ

? LinkedIn has nearly 900 million active users.

9 LinkedIn is the most trusted social network in
the US.
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Dl g |t al statistics
marketing

Are you using Twitter (now known as X) as part of
your social media marketing strategy? Twitter has a

wide audience-368 million users—you have the
potential to reach and engage with. Consider these
Twitter stats:

Components of a 3 5 o k

new world strategy tweets are sent

every minute.

2 350,000 tweets were sent every minute this

year, down from 575,000 the year prior:



Digital
marketing

Components of a
new world strategy

TikTok statistics

TikTok is the fastest-growing social media platform, with 40% of
businesses planning to incorporate TikTok into their social media
strategy. Here’s why:

625M @

TikTok videos

are viewed
every minute.

¥ LocaliQ

? TikTok reached 1 billion active users in just five years (it took
Facebook eight!), with 100 million of those users being US-based.

? In 2024, TikTok’s user base is projected to grow by 9%.

2 625 million videos are viewed on TikTok every internet minute—
that’s up from 167 million just two years ago.

? TikTok has the highest engagement rate per post across social
media sites.
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Digital
marketing

 Paid media

Earned media

« Shared media

Owned media

Media Integration
Advertorials

Contest

Influencer Campaigns

Advertising

Banners

Display
Sponsored posts
SEO

Incentive
Affiliate Marketing
Brand Ambassador

Properties

Website

Eleven | Fleven Newsletter
Blog

public relations

PESO Model:

Paid, Earned, Shared and Owned Media

Public Relations

Media Relations
Contributor Posts
Awards

Speaking Opportunities

Partnerships

Collaborations
Influencer Engagement

Reviews

Forums
Organic Social

Social Media

Instagram
Twitter
LinkedIn
YouTube
Facebook
Ticktok
Etc.



Digital
marketing

What kind of
digital content is

most useful?

Andy Frye, adjunct professor

Quiz

Test

— ;\.|;. ®
- Interactive —
%}

Video

Infographics
Slide presentation Live event

Online conference

Podcast
Recap Research Manual Tutorial
News Study White paper Template

Product Checklist
Comparison

Interview Feedback

Educational

article E-book

semrush.com <) SEMRUSH
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Digital GaryVee's
marketing Content Machine

Long-form content

- Blogs - Podcasts

What kind of - Videos - Case studies

digital content is

most useful?

Andy Frye, adjunct professor
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Entertain @ Persuade

What does good

digital content

accomplish?

The 4 Fundamentals of Content Marketing

Andy Frye, adjunct professor
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Digital
marketing

R

Entertaining

What does good
digital content

accomplish?

Educational Engaging

Andy Frye, adjunct professor



Digital
marketing

of your posts should inform, educate,
or entertain your audience

What does good
digital content

accomplish?

can directly promote
your brand

Andy Frye, adjunct professor



Digital
marketing

What does good

BALANCE

digital content

accomplish?

Andy Frye, adjunct professor y s




