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Websites: Structure and Writing

In Week 10 we’ll be covering:

* Review of websites vs. other

mediums and platforms

* Review of website structure &

architecture
* Discussion on landing pages: style,
types, and best practices

Andy Frye, adjunct professor
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Websites & Apps



Websites: Reviewing Basics

What is a website?

* Simply put, a site is a collection of static
web pages put together to inform the users.

® Businesses use websites to represent
themselves or showcase their service online.

Customize Visualizes,
Themes and Site Pages

Get Started and Choose WordPress
Choose a Domain Name Theme & Templates

Hands-on Practice with
WordPress Dashboard

Select a Package &
Set Up Your Hosting Account

Andy Frye, adjunct professor Source: Space Technologies



Websites: Reviewing Basics

Qualities of an Exceptional Website

Your website represents your business, at least on the digital front. And hence, it
should be professional and well-designed. Here are a few qualities that great

websites share.

« Highly functional and well-designed
* Easy to use

* Optimized for mobile

» SEO-friendly

e Clear CTAs

Andy Frye, adjunct professor Source: Space Technologies



Websites: Reviewing Basics

Whatis a web app?

® Web app is an application that runs on a web sever. It can be easily
accessed via an internet connection.

® Web apps are built to interact with the end-users.
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CLIENT SERVER DATA BASE
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Websites: Reviewing Basics

Characteristics of An Exceptional Web App

Web applications are built to be interactive. Here are a few web app elements

shared by exceptional applications:

* Fast and snappy
e Interactive Ul

e Stable & Secure
 Cloud-hosted

 API factored

Andy Frye, adjunct professor Source: Space Technologies



Websites: Reviewing Basics

Components of site structure

Knowing how to plan a website architecture requires knowing the key parts of one;
even if you're starting from a website structure template.

Next, we'll go through each of the following components and their purpose:

Main page

Menus and navigation
Categories and subcategories
Contextual linking
Breadcrumb navigation
Cornerstone content

XML and HTML sitemap

Andy Frye, adjunct professor

Source: slickplan.com
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Websites: User Experience and User Interface

What is the difference
between Ul and UX?




Websites: User Experience and User Interface

UX vs. Ul Iin a nutshell:

. UX design (or user experience design) focuses on how intuitive, easy, and enjoyable
it is to use a product (like a website or an app). It involves conducting research to

understand user needs, and mapping out a logical structure and flow for the product.

- Ul design (or user interface design) focuses on the visual, interactive elements of
the product. It designs all the screens and components that the user interacts with.

It's about creating digital products that are both aesthetically pleasing and flawlessly

functional.

Andy Frye, adjunct professor Source: Career Foundry



Websites: User Experience and User Interface

UX

Product strategy
User research

Information
architecture

Testing
and iteration

Empathy

Collaboration

Design thinking

Prototyping

Ul

Color theory
Typography
Design patterns

Interactivity
and animation

Andy Frye, adjunct professor

Source: Coursera



Websites: User Experience and User Interface

UX vs. Ul designers

UX designer Ul designer
{b Interaction designer @ Visual designer
’j?,__i[:: Charts the user pathway ﬂ Chooses color and typography
Plans information architecture % Plans visual aesthetic
@ Expert in wireframes, m Expert in mockups, graphics,
—  prototypes, and research and layouts

Andy Frye, adjunct professor

Source: Coursera
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Websites: Structure and Function

What is website structure?

Website structure is the way the pages on your site are organized and

Website structure connected to create intuitive navigation that enhances user experience
and improves SEO performance.

f ‘ 1 Working in tandem with information architecture which defines how your
ot : s content is organized within the site structure as a whole; nailing both is
ategory Category

vital for creating a friction-free experience for visitors.
[ ) — [ —
Subcategory : Subcategory : Subcategory : Subcategory : . . . . . .
The process of building structure and then populating it with content is
[ ) one with a lot of moving parts and people — planning tools are highly

Sub-subcategory : Sub-subcategory :

recommended.

Source: slickplan.com
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Websites: Structure and Function

What is website structure?

[

Website structure

Categories

|

Search ]

l
L

|

Free stuff

Food

Article Template #1

Fitness

Article Template #2

Health

Article Template #3

)|

Podcast ]

Worksheets

Training schedules

— = =

PL_LPL_A—L

Travel

o DO o

Checklists

Types of website structure with examples

Let’s dive into the architecture of the digital world. The four different
types of website structures — Hierarchical, Sequential, Matrix and
Database — each have their unique attributes and applications. Just
like buildings, websites need to be designed with a specific structure
in mind that best suits the purpose of the site and its audience.

Let’s take a closer look at them individually along with some website
structure examples so you can get a better understanding of how
they look in the wild and which to choose for your website design
plan.

Source: slickplan.com
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Websites: Structure and Function

The hierarchical model is the most common site structure you’ll come

Hierarchical structure p——

Also known as the tree model or website tree structure, the general

layout of this basic website structure is a home page, top-level

f l 1 category pages and then the subpages or child pages layering
[ bage 1 ] [ age 2 ] [ age ] beneath with internal linking contextually connecting all the pages.
[ 1 A very simple top-down approach starting from the main page, the
[ Page 2.1 ] [ Page 2.2 ] hierarchical website structure is one you’ll typically find in use on

everything from e-commerce websites to portfolios to companies
with diverse business units like Disney.

Source: slickplan.com
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Websites: Structure and Function

Shop your favorite Merz Apothecary products online at Smallflower.com—

]NHL@H;E;\%Z 4716 N Lincoln Ave. Chicago, IL 60625
1 Mon. - Sat. - 10am - 6pm | Closed Sundays
: : : ][@d s ) 773.989.0900
Hierarchical website

example:

HOME CONTACT & LOCATIONS OUR STORY BRANDS TESTIMONIALS EVENTS

Merz Apothecary




Websites: Structure and Function

A sequential website structure takes users through a site step-by-

. step, like a guided tour.
Sequential structure

Sometimes referred to as a linear structure, a sequential structure
moves you along a logical path of actions where each stop leads

Page 1 : Page 2 ’ Page 3 ’ naturally to the next.

| .

If you've taken an online course or survey, you’'ve encountered the

linear website structure, same goes for the checkout pages to buy a

product.

r
Il
|

Small businesses with limited content frequently use this layout too
because it simplifies decision-making and streamlines the customer
journey to a booking or purchase, making it ideal for simpler sites
with a clear goal.

Source: slickplan.com
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Websites: Structure and Function

XD

Sequential website
example:

Mercedes-Benz

5 VEHICLES SHOPPING ELECTRIC

A modern expression of
Intelligent power.

The all-new, all-electric 2026 Mercedes-Benz CLA makes an
impressive statement with hyper-personalization, extensive
upgrades and an advanced electric architecture.

Learn More I'm Interested

»

=

‘ My Account

-

9 Find a Dealer

Q



Websites: Structure and Function

Matrix structure

Page 1 ’ Page 2

Page 3 i Page 4

Far from a basic site structure, the matrix structure takes the form of
a vast network of pages without a predefined journey for users to
follow. For that reason, it’s also known as a webbed website

structure.

It's almost (but not quite) a lack of structure, and that’s the point; it
makes it easy for users to have the exact experience that suits their
needs, total freedom to browse. It’s often used in large sites with
interconnected content, allowing users to navigate freely between
related pages; think e-commerce sites like Amazon or news

websites.

Source: slickplan.com
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Websites: Structure and Function

Book v Mytrips v Travelinfo v QUIHIEEL[I4'EXaN Deals ¥ Help >

IMiIeagePIus program Premier program Credit cards Contact

Join MileagePlus Premier status benefits MileagePlus personal credit cards MileagePlus service center

My account Premier status qualification MileagePlus business credit cards MileagePlus account FAQs

M atrix WEb s ite Earn and use miles Upgrades International credit cards

Buy, transfer or give miles [] PlusPoints

exa m p le . MileagePlus deals and offers

MileagePlus news

U n ite d Ai rli n e S VISA “‘ visa VISA Visa Learn more -




Websites: Structure and Function

Sometimes called a dynamic website structure, this structure is a

highly customizable form of website organization. The database
Database Structure | o |

model relies far more on search functionality and user-defined paths

for navigation than a set hierarchy or a pre-defined sequence.

It's particularly useful for websites that house an extensive amount of
UserID (Primary Key) ListingID (Primary Key) ReservationID
Username % UserID (Foreign Key) ¥ ListingID (Foreign Key) content or data where any type of fixed structure could be ||m|t|ng for
Email — Title &—— UserID (Foreign Key)
Password Description CheckInDate users.
Price CheckOutDate
Location Guests
:':::i:;im fotatprice Online forums, news sites, social media platforms and other sites
with a lot of user-generated content or massive e-commerce

platforms with a vast array of products and categories are prime
users of the database website structure.

Look at Airbnb, for example, where visitors can navigate through the
site using multiple search parameters and filters.

Source: slickplan.com
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Websites: Structure and Function

& airbnb Anywhere Any week Add guests Q

& o i S5 # i & Jat @ = N

Cabins Icons Lakefront Amazing views Ski-in/out Top cities Mansions OMG! Tiny homes Treehouses Amazing pools

Y Guest favorite F T NP Guest favorite | o oy T g Guest favorite
u : Bael) SRiP e O ZAR 4 1 el . 8 R X Al
Database website PR L . ol NS
ot

example:

Airbnb

Nashville, Indiana * 5.0 Campbellsport, Wisconsin * 494 Kenosha, Wisconsin * 4.82
197 miles away 126 miles away 50 miles away

Mar 30 -Apr4 Mar 18 - 23 May 16 - 21

$201 night $194 night $143 night

7/ .
X:{ Guest favorite
e AL

SN



The ideal wehsite?

Website structure

e Hierarchical logic |
e Sequential images/video | o | e | - | o
e Some Matrix flexibilit T T N T
e [Jatabase scalability B ] E g — || Hf s oo
{ = ) o) T




The 1deal wehsite should:

Enhance user experience and navigation

The quicker your site visitors can find relevant content, the more satisfied they’ll be

and the longer they’ll stick with you.

Boost SEO performance

An optimized website structure serves as a detailed map for search engine crawlers

to make sense of your site, helping them understand your site’s structure for better

iIndexing and, ultimately, better page ranking.



The 1deal wehsite should:

Improve user journey

This goes hand in hand with navigation and UX but is worth addressing separately;

solid site structure is a reflection of a well-planned user journey.

Simplify site updates

Just as a well-organized closet makes it easy to add or remove items without causing
a mess, a solid website structure enables the easy addition or removal of content

without disrupting the overall design or functionality.



Website Structure & Form
Simple Components



Website structure: Components

Main page

Your homepage is generally the initial entry point for visitors and therefore your
website’s hub.

It typically provides an overview of the site’s purpose, key features and clear
navigation options.

A well-designed homepage should quickly convey your core message, then guide
users to explore further with clear calls to action and easy access to essential
Information via links to important pages.

Andy Frye, adjunct professor

Source: slickplan.com



http://slickplan.com

Website structure: Components

Menus and navigation

@) SQUARESPACE

Website Overview
Website Templates
For Portfolios

For Blogs
Analytics

Hire an Expert

Enterprise Solutions

Find a Domain

Transfer a Domain

Ecommerce Overview
Templates for Sellers
Sell Products

Sell Services

Schedule Appointments

Courses u
Client Invoicing u

Memberships
Store Management

Commerce Extensions

PRODUCTS A~ TEMPLATES RESOURCES v GET STARTED

Marketing Overview Acuity Scheduling
Email Marketing

SEO Tools Bio Sites

Creator Tools

Logo Maker Unfold

o —

Source: slickplan.com



http://slickplan.com

Website structure: Components

Categories and subcategories

Think of how a library is arranged, just having them in a building isn’t enough, right?
They need to be organized into sections, or categories, and then further arranged
into subcategories so people can find what they’re looking for without having to
scour the entire building.

Websites are the same.

Category pages and subcategory pages are all about grouping related content and
web pages together into a logical structure. Known as silo architecture, it allows
users to delve into specific topics or sections without friction.

Amazon, for example, has a book category and then the genres of books are broken
down into subcategory pages.

Andy Frye, adjunct professor

Source: slickplan.com
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Website structure: Components

Categories and subcategories

Department
Books

Arts & Photography
Biographies & Memoirs
Business & Money
Calendars
Children’s Books
Christian Books & Bibles
Comics & Graphic Novels
Computers & Technology
Cookbooks, Food & Wine
Crafts, Hobbies & Home
Education & Teaching
Engineering &
Transportation
Health, Fitness & Dieting
History
Humor & Entertainment
Law
LGBTQ+ Books
Literature & Fiction
Medical Books
Mystery, Thriller &
Suspense
Parenting & Relationships
Politics & Social Sciences
Reference
Religion & Spirituality
Romance
Science & Math
Science Fiction & Fantasy
Self-Help
Sports & Outdoors
Teen & Young Adult
Test Preparation
Travel

Source: slickplan.com
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Website structure: Components

While many teams have held steady through 2023, others are desperately

looking to turn things around. The Golden State Warriors have been

struggling to find their footing among two Draymond Green suspensions.

And the Phoenix SuniESave hit yet another roadblock with Bradley Beal
m

out for two weeks.

On the other hand, the New York Knicks have hit their stride -- led by
Jalen Brunson, who had a career-high 50 points and made NBA history by
being the first player to go 8-for-8 on 3-pointers in a half last
Friday.

Andy Frye, adjunct professor

Source: slickplan.com
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Website structure: Components

Breadcrumb navigation

help  orders and returns  join adiClud
\ '
“ MEN WOMEN KIDS SALE 3 STRIPE LIFE Search Q 2 @0 M
“ Back Home / Men / Shoes Men's « Running kk Ak kK 250
PUREBOOST 23

RUNNING SHOES

$140

‘ Breadcrumb navigation 1

Colors

.
S Ao

FEEDBACK

@@ Size guide

ADD TO BAG — Qo
Pay in 4 interest-free payments of $35.00 with PayPal
Leam more

Typically appearing horizontally at the top of a page, breadcrumbs are a series of

clickable links that show the pathway of the visited pages, making it easy for users to
understand their current location and backtrack if needed.

Andy Frye, adjunct professor

Source: slickplan.com
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Website structure: Components

Cornerstone content

Cornerstone content is pivotal both for structure and for showcasing your authority
on a topic.

These are foundational articles that serve as an ultimate resource; they're
comprehensive, insightful and packed with valuable information that serves as a one-
stop-shop for a particular topic and keyword.

Given that, these individual pages are generally long, north of 2,000 words.

The 3,000+ word article you're reading now, for example, is cornerstone content built
around the keyword “website structure” because our website planning software goes
hand-in-hand with building a well-structured site.

Andy Frye, adjunct professor

Source: slickplan.com
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Video & Break



Landing Pages
In Digrtal Marketing



Landing pages: Purpose & structure

% What is the purpose of a landing page?

A landing page offers a prospective customer a resource, such as an ebook or
webinar signup, in exchange for their basic contact information. The goal of these
pages is to generate leads while you pull prospects further into the customer

funnel.

Andy Frye, adjunct professor

Source: Hubspot



Landing pages: Purpose & structure

$ What is a good landing page conversion rate?

According to WordStream, the average landing page conversion rate is 2.35%
across industries, with the top 25th percentile of landing pages hitting 5.31% or
higher.

Andy Frye, adjunct professor

Source: Hubspot



Landing pages: Purpose & structure

Landing pages aren't just about good design.
They are about good written content, too.

A landing page is a standalone page written for the purpose of getting a consumer to go a
step further by signing up for email notifications or taking advantage of a free offer.

If the landing page succeeds in getting them to do this, it opens the door to their contact

information, so you can send them more information that may entice them to sign up for a
service or purchase an item.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Purpose & structure

Landing pages aren't just about good design.
They are about good written content, too.

Therefore, as a digital marketing content writer, your challenge is to create a landing page
that stands out from the rest. Research has shown that on average, consumers give 52

seconds to any one page before moving to the next if it doesn't tell them how the product
will benefit them.

If it appears that they have to wade through a lot of extraneous information to find out its
benefits, odds are they'll decide in a split second that it's not worth their time.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Purpose & structure

Landing pages aren't just about good design.
They are about good written content, too.

Details about the business and all its products and services belong on the website. A
landing page should only feature a select amount of data that persuades the searcher to
follow through on the intended action.

The benefits you should highlight will depend on the type of business and the sector it
serves. But there are several high-converting landing page best practices that apply to all
sectors.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Best Practices

i 8 landing page best practices

Whether you're trying to move visitors through the marketing funnel or gathering information
to support sales, your landing page must convince them to take action. Unfortunately, this is
easier said than done. A landing page must sell with quality content and design elements that
entice users to take action. Here are a few landing page best practices to help your efforts
become more successful.

Andy Frye, adjunct professor Source: Mailchimp



Landing pages: Best Practices

22 InTUIT
ofé mailchimp

8 landing page best practices

1. Have a great offer

All landing pages require you to give something to visitors in exchange for them completing
the desired action. For example, you might offer a deal on your e-commerce website with a
click-through landing page. However, with a lead generation landing page, you might offer a
free e-guide or consultation in exchange for customer information, allowing them to enter the
sales funnel while feeling like they're getting something out of it.

To determine the best offer that will increase conversions, consider your customers and their
behaviors. For example, if your customers are shoppers, they will most likely convert into
paying customers for a discount on their purchase. Meanwhile, leads may want access to

important information that they find valuable, such as an educational guide, case studies, or
tools.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Best Practices

& malicnimp 2. Focus your headline on benetfits

8 landing page best practices
Your landing page isn't the place to showcase why you're the best company. Instead, use it as

an opportunity to highlight the benefits of your product or services, including the offer. The
headline is your first opportunity to tell visitors what they can expect on the rest of the landing
page. If the headline isn't immediately clear or relevant to them, they'll leave the landing page.

To write an engaging headline, consider your messaging. All the landing page copy should
match visitor expectations to let them know they're in the right spot and give them a reason
for performing the desired action, like filling out a form.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Best Practices

(& 'NTUIT

L maiichimp 3. Matchit to your ad

8 landing page best practices

Landing page copy shouldn't just align with your brand messaging and the offer; it must
match the ad campaigns in some way. Of course, you don't have to use the same headline you
used for your digital ad or email, but you must let visitors know they're in the right spot. Your

land page design elements should also be similar to provide a seamless user experience and
meet visitor expectations.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Best Practices

o 4. Add a clear call to action

8 landing page best practices A clear call to action (CTA) will let visitors know what you want from them, making it easy for
them to figure out if they want to complete the action. Of course, not all visitors will convert,
but if you have a CTA that stands out and can help customers understand what they need to
do, they're more likely to do it.

A CTA button must be clear in both copy and landing page design. Of course, you can have a
simple "submit" button, but you can make it even more engaging by adding a microcopy that's
more casual or professional based on your target audience.

Simply changing the "submit" button to "let's talk" on your forms can help you attract more
casual leads while making your brand seem more friendly and approachable. Additionally, you
should consider the design of your button by using contrasting colors to make it stand out
from other visual elements.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Best Practices

7 A 5. Optimize for search engines

8 landing page best practices
Many visitors will come to your landing page from ads, email blasts, social media, and other

types of marketing. However, that doesn't mean you should forgo search engine optimization.
Optimizing your landing page gives you more opportunities to convert because you'll be able

to bring more people to it.

e Use keywords - terms relevant to your brand or business
e Use subheadlines - for readability and as keywords
e Use backlinks - to other services, products, pages on your main site

[ @

Andy Frye, adjunct professor Source: Mailchimp



Landing pages: Best Practices

& maiichimp 6. Include social proof

8 landing page best practices
Word-of-mouth is still one of the best ways to bring customers to your business. Social proof,

including reviews and testimonials, can help build trust with potential customers who may
have never heard of your business and don't yet know whether they can trust you.

No matter how great your offering is or how many benefits you list on your landing page,
visitors are more likely to trust the word of a human rather than a company. Using testimonials
from real customers can help you start building relationships with potential customers early in
the process, allowing you to convert them faster.

Andy Frye, adjunct professor Source: Mailchimp



Landing pages: Best Practices

€ niichimp 7. Remove navigation

8 landing page best practices
Your website has navigation to allow customers to browse your products and service offerings
while giving them the opportunity to learn more about you. Landing pages don't need
navigation because it only has one focus- to convert visitors into paying customers or leads.

Any navigation that may distract potential customers or force them off the landing page with
your offer can prevent you from achieving your goals.

Andy Frye, adjunct professor

Source: Mailchimp



Landing pages: Best Practices

22 InTUIT
ofé mailchimp

8 landing page best practices

8. Test everything

Even if you use every landing page design best practice you've learned about, you may still
get lackluster results because every business is different, and you must cater to the needs of
your audience. Every aspect of your landing page, including every design element, headline,
and word, can be A/B tested, allowing you to learn from your successes and failures. A/B
testing can help you convert as many people as possible.

However, you should only test one element at a time and allow your landing page to get
enough views to help you form an opinion. A/B testing allows you to make informed decisions
based on real data, so we recommend testing everything until you've found the right mix of
copy and landing page design elements to improve conversion rates.

Andy Frye, adjunct professor

Source: Mailchimp



